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Huella de Carbono

... oportunidades empresariales de una economia
baja en carbono
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Billion tons CO2e per year

“Business as usual” no es una opcion

2100 Values Inversiones necesarias
GIObaI coze Em|SS|ons Atmospheric Atmospheric Temp. Increase Over Additional InYeStment ReqUired*
co, co,e Preindustrial (90% C.1.) (por ano, en 2020)
150 Business 965 ppm 1410 ppm 4.8°C (29°7.7)
as Usual 8.7°F (5.2139) uss$ o
100 Confirmed 770ppm 1015 ppm 3°C(2r62) US$ 200-300 billion

Proposals 7°F (4.2°11.17)

Potential 585 ppm 715 ppm 2.9°C(1.7°4.6") US$ 300-500 billion
Proposals 5.2°F (3.1°8.39)

Low Emissions 470 ppm 520 ppm 2°C(1.23.17)
Path 3.5°F (2.1°5.7) US$ 500-1,000 billion
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\CINTERACTIVE

Climate Scoreboard ©Sustainability Institute April 1, 2010 www.ClimateScoreboard.org »

Fuente: Climate Interactive (Policy Simulation initiative of MIT, Sustainability Institute and Ventana Systems)

* Elaboracion propia a partir de estimaciones de UNEP, BNEF, CS, IEA e Inform% Stern



Medida y seguimiento de la HC - e

O bj etiVOS fi ab | eS et Siemens a7 98; COLI  85; COLI

Plan de accion

Estrategia de negocio

Table 8: Companies in the CDLI

Sector Company Score Score Score
2011 2010 2009
Consumer Discretionary Philips Electronics 99 94; CDLI 73
= 96 78 79; CDLI
Fiat 93 20 70
= - V4 = Volkswagen o1 77 [
METRO 90 74 50
I I I Eritish Sky Broadcasting 90 83 42
Consumer Staples Tesco a7 92; CDLI &8
Eritish American Tobacco 91 58 -
MNestle 91 92;: CDLI 60

Energy Royal Dutch Shell 90 89:CDLI 75

AXA 92 G4 65
- (y t Swiss Re 91 79 76
Scope: 100% ventas —
Royal Bank of Scotland 91 93; CDLI  77; CDLI
1 Eritish Land Company 90 70 55
I nCIUIdO el SCOpe 3 Health Care Eayer 99 95; CDLI 95; CDLI
Novartis 94 72 70

GlaxoSmithKline 93 88 79; CDOLI
Deutsche Post 99 97; CDOLI 63

Saint-Gobain 94 89; CDLI &7

- . “ ” e m 52-CD|_| gg
Objetivos “bottom-up e S e
ASOCiadOS a un plan de inverSioneS Telecommunications Ej\ffzgmca gi 2:88::: gchLl
Reconocimiento de los analistas

FACILITY
CORPORATE  [VIANAGEMENT

Eficiencia energetica y edificacion “low carbon” 01%  7,0%

ToLL ROADS

Movilidad sostenible 1,3% e
R&D en tecnologias de bajas emisio ArreorTs

37,4%

ENnV. SERVICES

Riesgos climaticos en el FRM 30,9%

“Ferrovial 2015-20"



La HC no es un fin en si misma

Riesgos y oportunidades
Entender la “sensibilidad” de cada negocio al CC

Oportunidades del Scope 3
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0BJECTS IN MIRFOR
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THEY APPEAR.

CAGLECAR TOOKS COM
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La HC no es un fin en si misma

Riesgos y oportunidades
Entender la “sensibilidad” de cada negocio al CC

Oportunidades del Scope 3

Analistas, inversores ....

4 H
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0BJECTS IN MIRFOR
ARE CLOSER THAN

THEY APPEAR.

CAGLECAR TOOKS COM



Ratings y analistas ISR

Eurosif SRI report (2010)
_ e ~ CARBON DISCLOSURE PROJECT
Inversion

Socialmente | €1,2 tr (Core SRI AuM en UE)
€3,8 tr (Broad SRI AuM en UE)

551 gestores con

$78 tr (aum)

Responsable

CDP Euro 300
report (2011)

; ' INN @V EST Innavative Real Estate Investments
Lo,

CAPITAL. INC.

2" NATIXIS

G ethical council

A COLLABORATION BETWEEN
FIRST-FOURTH AP-FUNDS

E BHI 0 ( ETH EEI.

Corporate
| B E L Responsibility

rated by

ETSEAGEHGU cekomresearch



La HC no es un fin en si misma

Riesgos y oportunidades
Entender la “sensibilidad” de cada negocio al CC

Oportunidades del Scope 3
Analistas, inversores ....
“Mapa de consumos”

Clave para la reputacion de Ferrg¥k
“Tarjeta de presentacion”

 REMEMBER,
0BJECTS IN MEROR
AFE CLOSER THAN
THEY APPEAR

Dificultades
Mantenimiento / verificacion
Objetivos / planes de inversion

Scope 3 R S T

CAGLECAR TOONS oM . TRy
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